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A University which sets
the trend does this by

way of free, innovative,
and plural thinking, from

Economics through to
Management, based on
informed debate and a
profound and genuine

concern about the
social contextualisation

of major individual,
business, and

political decisions.
 

Since 1911 we have
been crafting opinion

leaders who influence
both the country and

the whole world. Here
we are, again!

 
"Turn and face the strange
Ch-ch-changes
There's gonna have to be a different man
(…) Ah, changes are taking the pace I'm goin' through"
- David Bowie
 
"Change.
 
It starts when we are born. Light, noise, discomfort.
 
Change allows us to grow. We spend our lives facing
change and usually the only thing we feel is fear of the
unknown – the fear of trying, of taking off, of falling. This is
probably the reason why we are, virtually instinctively,
averse to change. We rarely stop to evaluate, even though
change happens to be the largest driver of creativity. It
brings about adaptation, and, when well taken advantage
of, it can be the driving force for the evolution of our lives
and of the organisations to which we belong.
 
Personally, one of the reasons that motivates me regarding
this challenge to head up ISEG's marketing was the
possibility to work on refining this precious stone which
needs to shine once again, and to breathe new life into a
major brand that’s in need of change.
 
For sure, talking about marketing is always subjective, as
marketing is based on each of our individual perceptions
about a product, service, or even a school! However the
School’s need for change and the challenges it faces have
come to light during the work we’ve carried out over the
last months, which started with an in-depth analysis and
strategic reflection involving dozens of internal and
external stakeholders, including ISEG faculty, alumni, and
students, as well other Schools of Economics and
Management.

 
"We will be presenting ISEG’s new branding in this year in
which we celebrate 110 years of contributing to the
furthering of education and knowledge.
The new identity will be implemented across the board for
in all ISEG’s online and offline communication, as well as
on campus. The aims is to reflect and reinforce the
positioning of a university which has always promoted the
search for new horizons, diversity, plurality, and which is at
the leading edge of thinking and innovation.
 
Some will say that changing the visual identity doesn’t
imply or cause the transformation of the organisation or its
people. However, in my humble position, my
understanding is that ISEG is in a constant state of
change, brimming with innovation and knowledge,
although this is not always obvious, neither is it perceived.
This is the challenge of marketing: to be the driving force
of transformation; to be an inward- and outward-looking
sign of our will to change, and to be and do things
differently.
To all passengers, fasten your seat belts and get ready to
take off. Change is about to happen – again!"
 

In this edition of the Newsletter we highlight the presentation of the ISEG Executive Education
Postgraduations in a Blended Learning format, as well as news of the research of our students
and alumni. ISEG’s presence in the media is at a high.
The following are cited in this number: Alexandre Abreu, António Ascensão Costa, António
Garcia Pereira, Carlos Oliveira, Carolina Afonso, Clara Raposo, Fernanda Ihéu, Francisco
Louçã, João Duque, João Ferreira do Amaral, Maria João Guedes, Ricardo Cabral, Rui
Franco and Sandra Maximiano.

Will we be in a strict Lockdown again?

>> Maria João Guedes is one of the specialists in Corporate
Governance who gave her opinion about the new cycle in the life of EDP
in Jornal de Negócios.

>> João Duque comments on the reflections carried out by
governments and central banks in Jornal de Negócios.

>> Sandra Maximiano comments in Expresso on the forecasts for the
evolution of GDP over the last quarter, where the ISEG Index was
highlighted.

>> João Duque's opinion on freedom of choice and the economic
measures defended in the debates for the presidential elections in
Expresso.

>> The opinion of Ricardo Cabral in Público on the investment
agreement between the European Union and China.

>> António da Ascensão Costa comments on the estimate of the
performance of the economy in early 2021 in Jornal Económico.

>> Clara Raposo's opinion on the pandemic situation in early 2021 in
the Deans' Corner of Jornal de Negócios.

>> Carolina Afonso comments on the characteristics of generation Z in
Jornal de Negócios.

>> Francisco Louçã analyses the presidential campaign of André
Ventura in Expresso.

>> The opinion of Carlos Oliveira on the challenges of post-digital
marketing in Marketeer.

>> In Jornal Económico, João Duque presents his perspectives on the
performance of the public and private economy in 2021.

>> The opinion of Alexandre Abreu about the complex situation of
Portuguese tourism real estate in Expresso.

http://web.iseg.ulisboa.pt/cn/aeb9l/newsletter?_cldunsub=test
https://www.iseg.ulisboa.pt/aquila/instituicao/ISEG/topo/auxiliar-topo/newsletter
https://www.youtube.com/watch?v=xMQ0Ryy01yE
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=b2bf3fb1-f88c-441c-bc50-d40fb13e79da&analises=1
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=b9cbd1a7-0194-4dc4-9416-c3a61f4dc56f&analises=1
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=4eca324a-738b-4432-8a4a-3316475b2167&analises=1
https://leitor.expresso.pt/semanario/semanario2516/html/economia/opiniao/a-liberdade-e-lixada
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=6eb090c6-10f2-459d-8f49-4c6b09c310d5&analises=1
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=5c4a621a-8854-49a4-8511-d6dc72e9c9d6&analises=1
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=51f95c07-7ca2-4e9c-9bba-2f8d88af7a13&analises=1
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=b184965c-8986-4498-a398-83d663220aaa&analises=1
https://expresso.pt/opiniao/2021-01-19-Com-Ventura-a-Lei-de-Murphy-nunca-desilude
https://marketeer.sapo.pt/os-desafios-do-marketing-pos-digital
https://jornaleconomico.sapo.pt/noticias/um-ano-a-dois-tempos-e-a-duas-vozes-687395
https://expresso.pt/blogues/bloguet_economia/blogue_econ_sandro_mendonca


>> Francisco Louçã's opinion about the invasion of the Capitol and the
political situation in the United States of America in Expresso.

>> Fernanda Ilhéu analyses the investment agreement between the
European Union and China in the China-Lusophone Brief.

>> In an interview for the marketing-business-to-business podcast, Rui
Franco explains why selling on B2B is not an art, but rather a process.

>> António Garcia Pereira's opinion about André Ventura.

>> Clara Raposo shares her perspective regarding the challenges for
people management in 2021 in Human Resources magazine.

>> The launch of the new e-Commerce Management executive
programme is in the news.

>> The transfer of the responsibility for the publication of the European
Journal of Management Studies to Emerald is highlighted in Executive
Digest.

>> João Ferreira do Amaral discusses the economic news on Rádio
Observador.

ISEG Executive Education presents the
Blended Learning Postgraduations

To assure a high quality experience and
convenience for the participants in this
further education, ISEG Executive
Education presents a set of
Postgraduations which are to be taught in
Blended Learning – a hybrid format which
is a combination of face-to-face and online
sessions.
This is a solution that is especially valuable
for all who live far from Lisbon or are unable
to travel to ISEG regularly.
The perfect format in the current context!
 

Research news at ISEG

CSG is an ISEG Research Consortium in the
areas of Social Sciences and Management,
whose news can be followed in its weekly
newsletters.  
 
See Newsletter #170 here.

António Afonso, João Tovar Jalles and
José Alves, professors from ISEG,
launched a working paper on "(Non-)
Keynesian Effects of Fiscal Austerity: New
Evidence from a Large Sample", which is
available for consultation on EconPol.
 
Using a sample of 174 countries, from 1970
to 2018, the authors identify the keynesian
effect on increases in government spending
in relation to real private consumption per
capita.
 
Read the working paper here.

News from our students

Keep up to date with news from the Lisbon
Investment Society (LIS) – the ISEG
students’ finance club – which publishes
monthly articles on current affairs. Newsletter
#11 is now available.
Read it here.
 
LIS also presents the Market Outlook 2021,
where the future of markets and the
economy in Asia, the Energy sector, ESG,
Europe, the Latin American region, the
Middle East, Pharma and Health, the
Technology Sector, and the USA.
See here.
 

ISEG alumni in the press

An interview with Marina Franco, an alumna
of the Masters in Marketing Master, for which
she wrote a dissertation on the determinants
for the purchase of organic products in
Portugal.

Marta Rosado da Fonseca, the winner of
the Jacques Delors Prize, has just had her
Masters dissertation in Economics and
Public Policies published.

DON'T FORGET TO VOTE!

https://leitor.expresso.pt/semanario/semanario2516/html/economia/opiniao/isto-e-uma-grande-guerra-americana
https://www.clbrief.com/analysis-comprehensive-agreement-on-investment-encourages-eu-companies-to-invest-in-china/
https://hamlet.com.pt/vender-no-b2b-nao-e-uma-arte-e-um-processo-com-rui-franco/
http://www.noticiasonline.eu/ventura-a-nu/
https://hrportugal.sapo.pt/desafios-e-prioridades-na-gestao-de-pessoas-para-2021-na-edicao-de-janeiro-da-human-resources-disponivel-online/
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=1991cac3-725e-4186-ae3c-21e2f618fe7a
https://executivedigest.sapo.pt/european-journal-of-management-studies-e-agora-publicado-pela-emerald/
https://observador.pt/programas/tempestade-perfeita/novo-confinamento-novo-orcamento/
https://www.youtube.com/watch?v=NHI1YZqw4TY&feature=youtu.be
https://us14.campaign-archive.com/?u=a311281e4280985ebf0979c09&id=8b03375d35
https://us14.campaign-archive.com/?u=a311281e4280985ebf0979c09&id=8b03375d35
https://www.econpol.eu/publications/working_paper_55
https://www.econpol.eu/publications/working_paper_55
https://www.linkedin.com/posts/lisbonivestmentsocietyiseg_newsletter-ugcPost-6756176011928379392-opTd/
https://www.linkedin.com/posts/lisbonivestmentsocietyiseg_market-outlook-2021-activity-6756676321939640320-rPKj/
https://www.linkedin.com/posts/lisbonivestmentsocietyiseg_market-outlook-2021-activity-6756676321939640320-rPKj/
https://www.greenpurpose.pt/pessoas/produtos-biologicos-compra/
https://eurocid.mne.gov.pt/artigos/premio-jacques-delors-2020?fbclid=IwAR0e5kl0qLRAa7OQPsWv-K4eTAE0YPCT-vJpNz-VjhbeLeoGtma18jL7IAY
https://www.youtube.com/watch?v=SxUYHCfkkcI&feature=emb_logo
https://www.facebook.com/iseg.pt/
https://www.instagram.com/iseglisbon/
https://www.linkedin.com/school/iseglisbon
https://twitter.com/iseglisbon
https://www.youtube.com/user/DMREISEG
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